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Brief Course Description Course objectives:

An integrative, capstone course focusing on This course has two key course objectives: first,
comprehensive marketing problems; understanding and effectively using the
development, control, and auditing of fundamental frameworks, processes, and analysis
marketing organizations and operations. tools of marketing and, second, using the “first
principles” of marketing to solve business
problems. In doing so, we will integrate most of
Expected lea rning outcomes: the frameworks, processes, and analyses
developed by marketing researchers, consultants,
and managers, which are focused on solving four

Upon successful course completion, you will be able to: fundamental marketing problems: (1) Al

m Markstrat simulation
m Quizzes
m Midterm written exam
Evaluate the elements of a m Class participation
marketing program Final oral exam

customers differ, (2) All customers change, (3) Al
competitors react, and (4) All resources are
limited.
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